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EXHIBIT PROFILE
● Balls, Racquets & Ball Game Equipment

● Fitness Equaccessories

● Professional Sports Equipment & Accessories

● Outdoor Sporting Supplies & Gear

● Camping & Hiking Gear

●  Sportswear & Sneakers

●  Sports Safety/Protection Gear

●  Diving Equipment & Water Sports Supplies

With a strong track record for almost three decades, the MEGA SHOW SERIES has established itself as one of the most important 
sourcing and trading platforms for Made-in-Asia products in Hong Kong every October. Every year, the MEGA SHOW SERIES
gathered 3,000+ exhibitors from Asia and around the world, and attracted 30,000+ ready-to-buy trade buyers from over 120 
countries and regions.

The ongoing global COVID-19 pandemic has brought about the rescheduling of several major 2021 Jan-Feb trade shows in Europe 
to April or months later, leading to clashes with the trade fairs held in Hong Kong during April. This will negatively affect buyer 
attendance to many trade fairs taking place before summer next year in Hong Kong. Exhibit at the 2021 MEGA SHOW will enable 
you to meet the returning buyers in late October and recapture those missed orders during the pandemic disruption throughout 2020 
and the H1 of 2021.

A Newly-Added Sporting Goods Show Since 2019
Crossover sourcing has been a trend among buyers nowadays. 
They have very diverse and multiple sourcing targets on their 
shopping lists. Analytics on the show visitors reveal a f
ast-growing number of buyers who are keenly looking for 
sporting goods and outdoor items at the show.

To embrace this high-growth product sector, a new theme show 
Asian Sporting Goods Show was launched in 2019. Co-located 
with the other four long-standing theme shows featuring gifts & 
premiums, housewares & kitchenware, toys & baby products, 
and Christmas & festive supplies, the 2021 Asian Sporting 
Goods Show continues to render buyers a truly one-stop 
sourcing platform to shop their hot picks for the coming season.
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● With the rapid development of digital technology and increasing Internet penetration around the world, more and more global 
 consumers are shopping online nowadays. E-commerce channels become a prevailing and dominant market force in retail, 
 sourcing and trading sectors.

● The COVID-19 pandemic has further accelerated the disruptive transformation of international trade patterns. The fast-growing 
 e-commerce platforms, online marketing agencies and related companies worldwide, particularly in Mainland China, have been 
 all gearing up to cash in on the ‘new normal’. The sourcing need of these e-commerce compa nies is surging.

● The Show Organiser is stepping up its buyer promotion efforts to recruit these e-commerce enterprises and e-tailers for visiting 
 the show.
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31,418 Global Visitors from 123 Countries & Regions
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Vibrant Market Outlook For Sporting Goods
Fuelled by the rising purchasing power of global consumers, the sporting goods market is expected to maintain a robust growth trend 
as more and more people appreciate the health, beauty and leisure benefits of physical activities with more women and children 
nowadays taking part in sports. According to Statista, the global sales revenue in the "sports & outdoor" segment amounted to 
US$66,867 million in 2019. Expanding at an annual growth rate of 7.5%, it is forecasted to reach a market volume of US$89,182 
million by 2023.

The ongoing global COVID-19 crisis has triggered a wave of heightened health awareness, and boosted up the demand for 
home-based exercise and fitness equipment. The online sales of weight training machines, fitness equipment and table tennis 
accessories in the US, for example, have reportedly increased by 307%, 170%, and 89% respectively in March 2020. Meanwhile, 
Amazon also revealed that sporting goods sales surged 19% amid the epidemic.

According to China’s e-commerce giant JD.com, the sales of skipping ropes, dumbbells, resistance bands, rowing machines and 
yoga mats rose by 56%, 60%, 109%, 134% and 150% y-o-y respectively during the Chinese Lunar New Year. Another leading 
e-commerce platform Pinduoduo reflected that the sales of various fitness and leisure products, including sit-up machines, 
treadmills, dumbbells and resistance bands, have been on a rapid rise since the coronavirus outbreak.

To cater the growing market demand for home fitness and sporting products, and help industry players capture the post-virus 
opportunities, the 2021 Asian Sporting Goods Show sets to provide sporting goods suppliers in the region with a timely platform to 
reach for a big volume of returning buyers and business orders from global markets.



Established in 2009, we are a leading importer, wholesaler and retailer of indoor and outdoor items in Croatia. We have come here 
to look for sporting products, especially from China. So far, we’ve shortlisted four potential suppliers. This is a well-organised show 
featuring a good variety of high-quality products. I’ll definitely come again next year!
Igor Pavić, Sales and Purchasing Coordinator / BAT ProdajniCentar / Croatia

We are a professional wholesaler of sporting products for running, swimming and cycling. We are visiting to source new supplies for 
the upcoming season. The overall quality of exhibits is quite high here and everything is so well organised. I would definitely 
recommend this fair to my colleagues and business partners.
Nicolas Gallot, Buyer / Sarl Pan / France

Gold Football is an importer from Spain focusing on sporting goods plus tourist souvenirs, textiles and gifts. I started visiting the 
show 20 years ago and it has become an all-important annual trade show for me to source new products from Asia such as China, 
Hong Kong, India, Thailand, the Philippines and Vietnam, all under one roof. The show has so much on offer and I can always count 
on it for market trends, unique designs and new supplies.
Jordi Ramis Canals, Manager / Gold Football / Spain

With 100+ permanent stores in North America's best shopping centres plus a growing ecommerce business at 
ShopAtShowcase.com, Showcase is the home of the hottest emerging trends in health, beauty, home, and toys. This is our second 
visit and we’re happy with the quality of exhibitors and product varieties. We successfully found some China suppliers with whom we 
would like to work at the show.
Rob Watt, Senior Buyer and Director / Showcase / Canada
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To enable exhibitors of MEGA SHOW to instantly promote their products around the clock, a purpose-built 
COMASIA APP has been launched to render them an exceptional online-plus-offline exhibition solution to 
sell and connect with global buyers before, during and after the show, and even beyond the show site. This 
seamless and user-friendly App is ALL FREE for exhibitors! (For full details, please feel free to contact us.)
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